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“The energy and the ‘love’ in the room is tremendous.”  That is why Jeannie Gerena, Senior Sales Manager for Hyatt Regency Bellevue, continues to volunteer for the FareStart project.  FareStart is a culinary job training and placement program for the homeless and underprivileged.  Along with other members of Meeting Professional International Washington State Chapter (MPIWSC), a chapter of the international association based in Dallas, Meeting Professionals International, Gerena returns to the basic sense of service - serving meals that are prepared by those less fortunate, those making an effort to put themselves in a better position and with a desire to serve others.  

In a time when people and companies are racing toward better awareness of their impact on the world, MPIWSC is in the lead pack.  Established in 1981, this not-for-profit association of meeting and hospitality professionals is growing by leaps and bounds - in size, knowledge, conscience, and its influence on the local community.  Summed up by Julie Merken, CMP, Senior Meeting Planner for Weyerhaeuser, “I am always inspired by the people I have met in MPI.”
Children’s lives have been changed for the better due to MPIWSC’s generosity.  “Donations made by MPIWSC have gone to ensure that [Treehouse} is able to say "yes" to all of the important requests our kids have for enrichment activities,” reflects Jessica Ross, Community Outreach Manager for Treehouse.  This local organization that supports local foster children through educational and developmental programs including summer camps, tutoring and foster parent support, tugs at the heart of the MPIWSC membership.  Members see Treehouse as a chance to open their hearts and purses and make a difference in the lives of the younger generations.  With toy and school supply donations, as well as fundraisers bringing in thousands of dollars, Treehouse has become a strong partner with MPIWSC.    “The financial support MPI generates is a huge help to our programs and... MPI members have become ambassadors for Treehouse all around the community,” recaps Ross.

With membership exceeding 350 professionals and students, MPIWSC also gives to its members through personal and professional growth and in turn to the employers who sponsor them.  In MPIWSC’s 2007-2008 fiscal year, ten educational programs were held for members and guests, in addition to the annual conferences, ranging from evaluating return on investment, to new meeting technology and how to host environmental-conscious (“green”) meetings.  “There is always a take away from the education from these meetings. Even as a "senior" planner, I can always learn something new.  My employer benefits by my networking throughout the industry. {MPIWSC has} always been a resource to our company and meeting hosts due to education and networking,” Merken advises.
Partnering with industry peers, MPIWSC continues to offer additional prospects on a variety of levels.  The annual Meetings Industry Summit, co-chaired by Professional Convention Management Association’s (PCMA) Pacific Northwest Chapter, and the Cascadia Educational Conference, in collaboration with the Oregon Chapter of MPI, offer an array of opportunities – educational, networking, tradeshow, and fundraisers.  

Networking socials allow members to have dedicated time to gather at local hospitality venues with peers while welcoming new members.  These “Strictly Socials” are a great occasion to build further their professional relationships and connect with friends and colleagues about the opportunities MPI has offered them.  These social are an occasion for members to say thank you to those who help them to succeed. 
