





Travel & Meeting ’ndUStry SpOtlight continued from priorpage-

Editor’s Note — Public letter from MPI President Bruce MacMillan, C.A. regarding AIG controversy.
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Membership News

Who's New?

By John Cullen, Director Member Care;
Group Sales, Enterprise Rent-A-Car

For the fourth quarter of 2008, the MPI Washington State
Chapter (MPIWSC) is happy to welcome in many new
members including planners, suppliers and students. We
would love to see these new members help our chapter
exceed expectations for ROI in as many ways as possible.

Please make certain to welcome the following new
members who have joined since
October 2008:

Randi Axelsson.......ccvvvviveviiiinnnnn. Silver Reef Hotel, Casino & Spa
Suzanne Beckerman ................... Meeting Professional

Janet Gibson.......ccooiviiiiiiii, Proline/Avidex

Cory Jasmin....ccvvvviiieniiiinnnnnnnnnns Cave B Inn and Winery at SageCliffe
Katie Jorgensen..........ooovvvvinnnnnns Premera Blue Cross

Pam Richards.........c..coovvviiiinnnnn. Holiday Inn, Downtown Everett
Kathleen Rust ...........cccvvviiiinnnnn. Independent Meeting Consultant

Ruth Walters......ccovvvvviiiniiiinnn, Cairncross & Hempelmann, P.S.

Alexis Welch .......ccovviiiiiiiiinennnns Master Builders Assoc. of King County
Joslin Witsil......cooovviiiiiiiiiins Premera Blue Cross

Welcome to MPl Washington State Chapter!
We look forward to seeing you at a future event.
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Ask the Producers .
By James Moore, Michael Jorgensen & Terry Onustack, CMP

Dear Producers:

I've been asked to create a Podcast of my company’s
recent sales meeting. What is a Podcast and how do 1 go
about doing this?

Answer: First, let’s answer the question “What is a Podcast?” by turning
to our good friends at Wikipedia (www.wikipedia.ord). According to
Wikipedia “a Podcast is a series of audio or video digital-media files which
are distributed over the internet by syndicated download, through web
feeds, to portable media players such as phones or iPods and personal
computers. Though the same content may also be made available by direct
download or streaming, a podcast is distinguished from other digital-media
formats by its ability
to be syndicated,
subscribed to

and downloaded
automatically when
new content is
added.”

Are you confused
yet? Not surprising,
as this has been

for many. This
definition refers to a
true Podcast, which
uses a sophisticated
system of tools,
both software and
hardware, and RSS
(Real Simple Syndication) feeds to distribute content to your audience. This
process requires some basic knowledge of computer programming and
working with computers.

For most companies and for one-time events where the content will not be
updated, the simple solution is to make the content available using direct
downloads. You can make your company’s sales meeting available to your
audience by creating a digital file, such as an MP3, and posting it to your
company’s web site or intranet, where others may then download the
content.

continued on next page
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ASk The P r Od UCerS continued from prior page -

The best way to do this is to record the event using an MP3 recorder. There are
many MP3 recorders available. In order to ensure high quality, it is important

to make sure you rent or purchase a professional model rather than a consumer
model. If you are unable to record directly to a digital source, you will need to
digitize your audio. The best way to accomplish this is to use an audio tape player,
a computer with an audio capture card and audio editing software.

There are many audio editing software tools available for purchase or via shareware
on the internet. We personally like Sony’s Sound Forge Audio Studio
(http://www.sonycreativesoftware.com/audiostudid), or a shareware program called
Audacity (http://audacity.sourceforge.net/). Both programs allow you to capture

the audio, edit it and export your audio file to a digital format like an MP3 file.

Once you have created your digital file, you are ready to distribute it. The final
decision to use a true Podcast or simply post the file to your web site depends on
whether the information will be added to or changed and if you can handle the
added complexity of the Podcast. &

Each issue, we try to answer your production-related questions — from logistics to
creative and beyond. We find the answers and share the tricks of the trade to help
you be better prepared for your next big event. No question is too small to handle.

Please submit your queries to us at jnfo@moorepresentations.cornl.

James Moore, president of Moore Presentations, has worked in event production for more
than 25 years. Mike Jorgensen, senior project director at Moore, has more than 20 years
experience in multi-media technology. Terry Onustack, CMP, meetings and education
manager for IASP — a medical research association, worked in corporate meetings for
nearly 15 years.

Happy Birthday to the following
MPIWSC Members!

2-Jan . Jeannette Davidson
B3 daAN Ashlee Barton
AN Midge Dobbs, CMP
J-dan o Amynah Virani
8-JaN . . Brenda Anderson
O-JaN ..o Catherine Springman, CMP
O-JaN . i e Lisa Murphy
15-JaN. o Ace Martin
January & February Birthdays 15JAN . e et Jani Lauvrak Lee
16-Feb ..o Afi Karimi
18-FED oo Lisa Burke
19-Feb oo Karri Zuvela
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Supplier -

Sp Otl I g h t Interviewed by Liz Bennett, CMP

Madison Park Events

A Talk With Tracey Webster

THE WESTIN BEAR MOUNTAIN GOLF RESORT & SPA, VICTORIA

Tell me about your company and role there.

I'm the Director of Resort Sales for Bear Mountain Resort, the premiere master-
planned resort community on Vancouver Island, Canada. Boasting Canada’s only
36-hole Jack Nicklaus designed golf course, the lush mountainside community
features a montage of real estate opportunities as well as The Westin Bear
Mountain Victoria Golf Resort & Spa. The hotel’s 156 rooms include over 6,600
square feet of meeting space with a 4,600 square foot ballroom. We also have a
wine cellar and tasting room that is perfect for exclusive dinners or receptions up
to 20 people. Santé Spa, five eclectic restaurants, 10,000 square foot Mountainside
Athletic Club, and The Village round out the complete lifestyle experience, all within
20 minutes of Victoria.

What do you enjoy most about your job?

I enjoy working with a great team who has a passion for success and working at a
fabulous resort that has such variety to offer guests from spacious rooms to golf,
fitness and five dining options.

Being a new member, what do you hope to gain from your MPI membership?

I look forward to attending Chapter meetings to increase my knowledge of trends
in the meetings industry as well as networking with other suppliers and meeting
planners to increase business to The Westin Bear Mountain Golf Resort & Spa.

What is the best advice you have ever received?
Don’t take it personally.

What is your favorite non-work activity?
Spending time with my husband, Ken and our two year old yellow lab, Lucy.

Which five people (living or non) would you like to invite to your dream dinner party?
e Leonardo Da Vinci e Abraham Lincoln
e Ayn Rand ¢ Jerry Seinfeld
e Martha Stewart
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Planner -

SPOTI | ght Interviewed by Liz Bennett, CMP

Madison Park Events
A Talk With Chéri Lewis

PACIFIC NW EVENT PLANNER ASSISTANT, STATE FARM INSURANCE

Tell me about your company and role there.

I work for State Farm Insurance in Washington State Operations Center. I am an Event
Planner Assistant for the Pacific Northwest Zone (WA, OR, ID, MT, HI and AK). I assist
three Event Planners, as well as assist our in-house clients with their events.

What do you enjoy most about your job?

I enjoy interacting with clients and vendors on a day to day basis. I most enjoy seeing
the end result of events. We are in the business of making people happy, and the event
is a success if we are able to hear that everyone enjoyed themselves.

Being a new member, what do you hope to gain from your MPI membership?

Personal growth is a huge priority in my life. I hope the knowledge, relationships, and
resources I am able to gain from MPI will help further me in my career and help me
become better in the role that I am in.

What is the best advice you have ever received?

The best advice I have ever received was about being a servant leader; putting others
before myself both in the workplace and in your personal life; and having a passion for
people. It will grow you more than any character attribute (in my opinion).

What is your favorite non-work activity?

I love to travel. Growing up in the Pacific Northwest, the possibilities are endless when it
comes to fun places to go. I also love attending events that I didn't have a single hand in
planning!

Which 5 people (living or not) would you like to invite to your dream dinner party?

I would bring the love of my life, Dustin, because without him my dream dinner would
not be complete. Next, I would bring John and Kate from the reality show John and Kate
+ 8. Their passion for their family, and the way they always put other people before
themselves is something to definitely be admired and looked up to. The last two would
be Matt and Amy from Little People, Big World (can you tell I really enjoy my reality
shows?). Faced with physical challenges, they press on and live their lives in a big way.
All five of the above people are people of influence. They are faced with the challenges of
life but press on with an attitude of determination and joy, no matter the circumstances.
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October Program Recap

“The Yoga of Change”

By Terry Onustack, CMP, Director Programs; Meetings
& Education Manager for the International Association
for the Study of Pain

Today’s economic picture has forced many changes in
our lives, both personally and within our industry.

With change comes stress, said program speaker

Dr. Andrew Erlich at MPIWSC's October monthly meeting.

“Stress is typically psychological,” he said. “Our bodies
respond in a fight or flight manner.” Erlich said the
body physically responds in ways that are not normally
considered healthy - increased heart rates and blood pressure; increased blood
sugar; the parasympathetic nervous system is suppressed.

“Ongoing and chronic stress can play a major role in negative health issues, such
as heart attacks, strokes, hypertension, ulcers and depression, just to name a
few,” said Erlich. “And in the workplace, stress results in accidents, absenteeism,
turnover and reduced productivity.”

Erlich went on to discuss methods of identifying and dealing with stress,
including the use of yoga. Yoga is the use of breathing exercises, meditation
and stretching to relax and combat stress. He led the group through a series of
easy-to-do yoga techniques that can be used to help relieve and alleviate stress.
Handouts from his presentation, with descriptions of several of the exercises, is
available on the MPIWSC website (www.mpiwsc.org).

Special recognition goes out to venue sponsor Embassy Suites Seattle-Tacoma
International Airport, which stepped in at the last minute to provide meeting
space when the original venue became unavailable. Working with the Programs
Committee and various meeting sponsors, the Embassy Suites made special
arrangements that allowed the meeting to be moved with little effort.

Sponsors for the meeting included: Specialty’s Café and Bakery, the Embassy
Suites Seattle-Tacoma International Airport, Take Off Events, Suncadia,
Meydenbauer Center, Sonoma County Tourism Bureau, Blue Rooster Marketing,
Hotel Bellwether, Spokane Regional CVB, Proline Audio-Visual, ACME Bowl! and
Moore Presentations. @
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CMP Corner D |

Test Your CMP Knowledge

By Marlys Kemmish, CMP, The Westin Seattle

The application for the next exam must be completed and returned to the

Convention Industry Council by by January 10, 2009 for the July 11, 2009

exam. The CIC has waived the application fee of $35! You can download the

Application and Candidate Handbook at
Ivww.conventionindustry.orq

The following are sample CMP study questions.

1) You are planning a meeting with the following costs:
Meeting rooms - $1000
Audio Visual - $100
Speakers - $500
Food - $10 per person
If the registration fee is $20 per person, how many people
must attend in order to break even?
A. 18
B. 80
C. 100
D. 160

2) In order to extend the brand of your meeting, you have
decided to:
A. webcast the content of your meeting
B. use the internet to market the meeting
C. develop a colorful logo
D. adopt a theme tied to the meeting location

3) Your job is to design a meeting to teach a group of engineers

a new skill. To succeed, you will most likely:

A. Insist that your instructors use an expository learning style

B. Conduct a simulation encounter
C. Ask the instructor to join the group and share experiences
D. Employ an evaluation learning method

4) You are explaining to your client why you recommend a
particular speaker for their convention. In particular, you
note that the speaker:

A. has an outstanding repertoire of speeches to choose from

B. provided handouts

C. has an attractive and engaging stage presence

D. customizes the presentation for each audience needs

Answers-1.D 2.A 3.D 4.D

Advertising Rates
For Electronic Newsletter:

1x | 2x | 3X
Full Page
7 5"% 10" $600 | $550 | $530
Half Page

Vertical: 4.75"x 7.5” | $350 | $300 | $285
Horiz.: 7.5"x 4.75"

One-Third Page
Vertical: 2.25"x 10”
Horiz.: 7.5"x 3.25"
Square: 4.75"x 4.75"

$200 | $175 | $140

Quarter Page

Vertical: 2.25"x 7.5 | >17° | 3150| $125

Rates are effective Jan 1, 2009
- December 31, 2009. Full color
ads preferred and cost the same
as black & white. Publication is
produced 6 times a year: Jan/
Feb, March/April, etc. Space
deadline is the 1st of the month
prior (i.e.: December 1st, for
the Jan/Feb Issue).

Advertising is accepted on a
first-come, first-served, space
available basis. Priority will be
givento MPI members. Payment
in full and digital artwork is due
with the advertising contract.
Rates apply only to finished
camera-ready ads to be
supplied by the advertiser. All
artwork should be submitted
in @ web ready quality, at a 72
dpi: “tiff” or Jpeg version in a
PC format.

Advertising info is available
at www.mpiwsc.org or please
contact: Adean Vitale at

(206) 622-2117.

Email inquiries to
adeanv@earthlink.net.
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2009 Sponsors -
Thanks to our Major Sponsors
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THE MPIWSC NEWSLETTER

Adean Vitale, Chapter Manager
Adean & Associates MPIWSC Managing Office
P.O. Box 2165, Poulsbo, WA 98370
Phone 206-622-2117 e Fax 360-779-1981
adeanv@earthlink.net
Www.mpiwsc.ord

This newsletter is the official bi-monthly publication of
the Meeting Professional International, Washington State
Chapter, a professional association of meeting planners
and suppliers to the meetings industry.

The Editor thanks the following members for their time
and contribution of articles to this newsletter issue: Robin
Akkerman, Liz Bennett, John Cullen, Audrey Fan, Jeannie
Gerena, Rachael Hutchins Granata, Mike Jorgensen, Marlys
Kemmish, CMP, Bruce MacMillan, C.A., Sheila Martinez,
Katy Mercille, CMP, James Moore, Rita Moren, Terry
Onustack, CMP, Sam Samuelson, Andi Saunders, Dana
Schlenker, Erika Snyder, Judy Sprute and Tracy Thornton.
Your feedback is important and we encourage editorial
contributions. Next issue is March/April 2009. Copy
deadline is February 1st. Please direct articles to Adean
Vitale at pdeanv@earthlink.nef or call 206-622-2117.

MPIWSC 2008/2009

Board of Directors

OFFICERS

President Judy Sprute

Gray Line of Seattle.......ccocoeevcrnennee 206-626-6080
President Elect PJ Hummel, CMM

PJ Hummel & Company Inc. .............. 253-272-6605
Past President Rita Moren, CMP
WatchGuard Technologies.................. 206-521-3578

V.P. Administration Katy Mercille

Weyerhaeuser. 253-924-4465

V.P. Finance Reta Waldrop, CMP

MTG Management Consultants, L.L.C.
206-442-5010
V.P. Education Michael Noesen, CMP
Microsoft Corporation........... 425-705-5049
V.P. Communications Becky
Dielschneider Catering by McCormick &
Schmicks 206-762-4418
V.P. Membership Bridgette Candee

ACME Bowling & Billiards.. .......cccc...... 206-340-0202
DIRECTORS

Dir. Industry Alliances Caryl Sutorius
RealTime Productions ... 425-677-7325
Dir. Member Care John Cullen

Enterprise Rent-A-Car......ccccvevueeureenns 425-917-7558
Dir. Recruitment Ryan Schlemmer

Arctic Club Hotel ... 206-631-8041
Director Marketing Dana Schlenker
Washington State University ............ 253-445-4575

Director Public Relations & Comm.
Outreach Sara Lewis, CMP
Microsoft Compass Group................ 425-421-2050

Director, Programs Jeannette Davidson
Organic to Go 425-213-6627

Director, Programs Terry Onustack, CMP
Int’l Assoc. Study of Pain.........ccccceeuu... 206-283-0311

Dir. Special Events Julie Arbanas, CMP
Chrysallis Events & Venture 2 Hospitality Services
206-325-6343

Dir. Awards & Scholarships Erica

Schuetze, CMP WAMU.................... 206-500-2846
Dir. of Chapter Volunteers Stacy Weber,
CMP, Moss Adams LLP ... 206-302-6922
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